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top companies

150
for People Management 
Practices 2013, as ranked 
by Gestão RH

R$ 799 
million 
revenue in 2013

new offices
Opened in Belém and Cuiabá

R$ 2,3
million 

Invested in  
cultural, social and 
environmental projects

The Sustainable 
Firm of 2013
KPMG International was a recipient of 
International Accounting Bulletin (IAB) 
awards in its segment

Professional 
Excellence in 
Financial Reporting 
Convergence to IFRS
KPMG in Brazil won awards in 
three categories from the São Paulo 
State Federation of Accountants 
in partnership with the Brazilian 
Association of Publicly Held 
Companies (Abrasca) and the Brazilian 
Investor Relations Institute (Ibri)

New Tax solutions
notably Ktax

2013 
Headlines

R$ 23 
million

invested in education 
and development

thousand
training hours

243

Dynamic Audit 
launched in Brazil
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